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ABSTRACT

The rapid economic growth of India has been inteomally well recognised for

the past decade. Following the economic growth,media products are also
beginning to be recognised. Hindi media products most pervasively spread in
the country. This research is to investigate how é¢khnic minority group of the
Nagas from the Northeast India is reacting wherythge exposed to Hindi mass
culture. By looking at the young Naga people's oaorm#ion pattern of media
products, the reflection of political status of tNega in India as well as their
identity vis-a-vis India becomes visible. The dgtiargues that Naga people's
separate identity from India is reflected in themnsumption pattern of media
products, which prefer to consume Western medidymts instead of Hindi mass
culture.
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INTRODUCTION

Recent rapid economic growth of India has beenrnateonally well

recognised for the past decade. A new middle ckagsnerging, which is
becoming the main player of consumer society inianéh 1991, India
liberated its economic policy and opened its mafk&etinternational trade
and investment, boosting economic growth. Earlieclia had been
practicing socialist economic policies since gagnimdependence from
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Britain, which included protectionism, business ulagons, central
planning and so on. The media and entertainmenisinids have also been
growing along with the economy.

According to Munshi (2008), television is the fastegrowing
medium of entertainment in India. Over 85 percenthe urban populace
and 45 percent of the rural inhabitants own a teiew set. The subscription
to cable television is quite popular now and theeenearly 100 channels on
the cable network. Moreover, India is well-knowrr fits film industry.
Many of these films are created in the city of Mamndormerly Bombay,
and they are popularly known as Bollywood films.eTlanguage used in
these films is mainly Hindi. In Delhi, where | cardded my fieldwork,
Bollywood films are the main genre of shows in teema halls and there
are many film channels on television showing Hifildns round the clock.
Bollywood films are also available in the form afgted DVDs, which are
widely sold all over the country.

However, as Raghavendra (2009) mentions, the dabfat only about
one-third of the films made in India is in Hindn Tamil Nadu, West Bengal
and in many other places of India, movies are benmagle in their own
languages. The constellation of mass culturesdralis quite complicated,
but as Raghavendra (2009) also points out, sinciyvBmod has its
audiences dispersed across the Indian subcontiheat) be said that Hindi
cinema is pan-Indian, articulating "national" comseand addressing the
"Indian” identity. Therefore, the spread of Hindass culture to non-Hindi
speaking areas will expectedly make a certain impadhe cultures in the
regions. This research will investigate how thenethminority group, the
Naga from Northeast India is reacting when theyexygosed to Hindi mass
culture. By looking at the young Naga people's oomstion pattern of
media products, the reflection of political statdigshe Naga in India as well
as their identityis-a-visindia becomes visible.

This research paper mainly looks at young Naga lpeliying in
Delhi, many of whom move to the big city for stuatywork, partly with the
help of the Government of India's Reservation Rpkhn affirmative action
to recruit more ethnic minorities in higher educatand public service. It is
hardly uncommon for a Naga youth to experience tha first time a
completely different environment from his or hentelocated in Northeast
India. The majority of people in this area is etatly close to the people of
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the Indo-china peninsula, who become more distivieen they move to
other parts of India. The minority stigma can bk feore strongly when
they come into a place like Delhi. Therefore, | @dwound it worthwhile to
conduct research on the Naga people in Delhi irrotd understand their
identity struggle.

The research was conducted through anthropologregthods by
collecting qualitative data. | stayed in Delhi frodugust 2007 to March
2011 with a few months break during the periodel the first Naga person
in a student hostel of Delhi University and thempanxded the contact
through networking. Others made my acquaintantkeeatiepartment where
| was affiliated as a post-doctoral fellow. A fewave become very good
friends of mine and they have taken me to placesrevimany Naga people
gather, such as the church, fresher parties, sesnarad so on, which has
offered me opportunities to meet many Naga peapiaterview. The data
was collected through participant observation, ahswonversations and
unstructured/semi-structured interviews by spendinge with them as
much as possible. | visited their homes for dinsredrink occasionally and
was invited to house parties. The university campas also a good place
to meet and chat with them.

During my fieldwork, | collected data on the belwri of media
consumption with the purpose to examine its refefgp with ethnic
identity. This is because what people say doesalys match what they
actually think and their comments may change depgndn the
circumstances. It is the task of the researchertéopret the context as well
as to consider the cultural background (cf. Ge®oZ3). Collecting in-depth
data and analysing these enables a better unddirgjaaf Naga people's
perception of their ethnic identity.

The following sections of this article will use athnography excerpt
that depicts a party setting among young Naga peopthow how they live
in a big city like Delhi. Central to the discussi@an analysis of their
language and behaviour in terms of consumer identit order to
contextualise and provide a general understandiygung Naga culture in
an urbanised environment, | will briefly explore ddéasociety and history.
The Naga possess a distinctive ethnic identityctvinias become a cause of
their political struggle. Hence, understanding rth@entity question caused
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by their historical experience will help the read#erpret the ethnography
better.

YOUNG NAGA PEOPLE IN DELHI

"l have to make a move soon," Vikali hung up hdr @ad stashed her sleek
Nokia phone into her fancy hand bag.

"Oh, you are leaving?" someone said to her.

She dressed neatly and put on her lipstick. Abeuat minutes later, her
phone rang again and she talked briefly in her slurflindi into the
receiver.

"The cab has come, | have to go," Vikali said.

She wore a pair of nice little shoes and left farkv It was nine o'clock at
night.

| was invited to a house party by a friend of Vikadd mine, named Ayang,
on Friday night. There were about 10 to 15 peopl¢ha party, playing
American music from a laptop and drinking much b&ersonally, | cannot
drink much alcohol, so | was drinking Coke afteroaiple of glasses of beer.
The host of the party prepared pork dishes andmvedlyf started eating. The
party went on till late at night. Some were playiogrds, some were
drinking hard liquor and some were just chattinge@irl was talking about
her boyfriend, telling us that she doubted thah&e an affair with a friend
of hers. Another girl at the party was either tagkon her mobile or sending
text messages to someone. These young partygoees waaring casual
clothes, although some of them were wearing forgigmebrands. A shirt
costs about USD20, which is quite an amount foraye Indian people.
Many of them were young professionals, such asodeabr other white
collar workers, but some were students.

Vikali is also a young professional, working in tberporate sector.
She had to leave for work because it was Fridaltnighich was her office
hours. She works for a call centre, as do somer qibeple at the party.
Most of these call centres operate for AmericarBiotish companies that
have outsourced telephone operating jobs to Ihddha is a good place for
them to invest because it has a large English spgakorkforce and

! | use pseudo names in this article to protect thrvacy.
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moreover, the labour cost is relatively low. Be@o$ the time differences
between India and the U.S., call centres operatengltthe night. The
Business Process Outsourcing (BPO) companies maas with drivers to
pick up the employees, which often allow them tmidvthe rush hour
commute. Even if the BPO companies subsidise ttrawelling costs,
companies in the U.S. and U.K. can still reap biggefits. There are many
young university graduates working in the BPO sectaking on average a
salary of INR20,000 to INR25,000 per month (appmatdely USD450 to
USD560 as per June 2011 ratd). Delhi, the average salary of a chauffeur
is about INR4,000 per month, and salaries for effi@rkers in small Indian
companies can range between INR6,000-8,000. Thogang in the BPO
sector generally earn more.

In the big Indian cities, there are many BPO comgmand IT related
companies, which often employ young university gedds; some
companies also hire undergraduates, provided begt are enrolled for a
distance learning degree course with a univershgse young professionals
now constitute the new middle class in India. Thang people at the party
were also among these new middle class people. fiiegy a new style of
living, which is immersed in a consumer society.vidg received their
education in English, they speak the language flydn India, education in
English is quite common, but in North India, esp#giin government
schools, Hindi is the lingua franca. In many cafiesse who have grown up
with an English education tend to come from theeupgastes and pursue
higher education, which leads to taking higher paios.

Vikali is from Nagaland and has also received agligh education.
Unlike North India, Nagaland education is generalbynducted in English
instead of Hindi. The partygoers were mostly Nagapte, speaking their
local languages when conversing with others froengame tribe, but using
English when speaking to other Naga pedfecause of their fluency of
English, many young Nagas work in BPOs.

Here, | would like to point out that the music thegre playing at
the party was American rock music and sometimeg Wexe dancing to the

2 USD1 converts approximately INR45 in June 2011.

® The Naga consist of scores of sub-tribes. Edble tnas its own language and some tribes have local
village dialects. Tribal identity is an importaaicfor when discussing Naga's political strugglaydwer,
since this article is to investigate how the pdiditirelationship between the mainstream Indians and
Naga people is affecting their media consumptiomili not get too much into the internal struggie
the Naga community.
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music. One young man brought a guitar and playeBraglish song. | had

other opportunities to visit houses of North Indian Delhi and observed
that they love to watch Hindi television programnaesl listen to Hindi

music. But as to the Naga people's gatherings,semed that they were
listening to American music and watching Hollywaodvies.

In the following section, | will examine why yourigaga people do not
consume Hindi media products. However, in ordercemtextualise the

current political relationship between the Naga &nhd Government of
India, | will start by providing basic informatioof the Naga people, their
society and their brief history. Because Englishgleage materials on the
Naga are scarce, my discussion mainly draws fromvashum's book

Nagas' Right to Self-Determination

A BRIEF INTRODUCTION: THE NAGA

The Naga are located in Northeast India. In predawptindia, the Northeast
commonly refers to seven states: Arunachal Pradaéskam, Manipur,
Meghalaya, Mizoram, Nagaland and Tripura, thougtemdy Sikkim has
also been added to the list. The area borders Btortiee east, Bangladesh
to the south, Nepal to the west and Bhutan and &tonthe north. The
Northeast is a hilly area and has heavy rainfdie Ppeople in the Northeast
are of mixed ethnicity, but in the eastern areaspbople resemble more
like those from East Asia, Burma or Thailand.

Naga people mainly reside in Nagaland, but sonthef'sub-tribes"
live in neighbouring states such as Manipur, Assaih Arunachal Pradesh,
while some live in Burma as well. The total popuwlatof the Naga is
estimated to be about 4 million (Vashum 2005) he $tate of Nagaland, as
the name suggests, the Nagas are the main ethmip,gwhich includes
tribes like the Ao, Angami, Sema, Konyak, Lothaa&iesang, Rengma and
others. There are also non-Naga tribes such asukieand Kachari. Apart
from the Naga people mentioned above, the Tangkhdl Mao are the
largest Naga groups living outside Nagaland. In esah the districts in
Manipur, the Nagas predominantly make up the pajmafor example, the
Thangkhuls live in the Ukhrul district, and the iAelgrongs and Kharams
are the major ethnic groups in the Tamenglongidigvashum 2005).
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The languages of the Nagas are very diverse. Nasggmdich is a
mixture of Assamese and Bengali, is commonly spakeNagaland, but
this language is not derived from the vernaculartlod Nagas. Each
sub-tribe has its own language, and as mentionedealpeople speak their
own dialect when they converse among themselvese3nbes, such as the
Tangkhul, have their tribal language, but they dlave their own village
languages. People from the same village speak\ti@ige language among
themselves, but when people from different villaggsther, they use
Tangkhul for communication. Apart from their ownaldicts, English is
widely used. Schooling is conducted in English, mmople who have
received formal education have a good command thwerlanguage; such
works to their advantage when they proceed to nighacation. | have had
many good opportunities to attend Naga gatheringsr&vthe young people
from different tribes were speaking in English tmeerse with each other.

As for religion, the Nagas predominantly practisari§tianity. In a

2001 census, 98.5 percent of the Scheduled Trildg (®pulation in
Nagaland was ChristidhBefore the introduction to Christianity, the Nagas
were practising their traditional religion. Chrastity was introduced to the
Naga people in the 19th century. Most Naga Chnstiare of the Baptist
denomination (Vashum 2005). Christianity has alsemtcbuted to the
spread of the English language.
Vashum (2005) argues that the societies of the [degbasically egalitarian
in structure, being classless and casteless. Toaditlaws used to rule the
code of conduct for the Naga. Nowadays, civic lamvegns Naga societies,
although traditional customary laws are still iefhtial for everyday
practices.

A Brief History of the Naga: For mation of | dentity

Though it is believed that the Nagas migrated fouter regions, there is no
solid theory supporting this. Vashum (2005) stdited the Nagas migrated
from present-day Yunnan province of China duringhmtoric times.
Popular belief also holds that they came from toetlseast Islands and
moved up Northwest to arrive at the Naga Hillsidentity theory, as Hall

* The data was extracted from: http://censusindiaig/Tables_Published/SCST/dh_st_nagaland.pdf,
accessed on June 2011. According to this censusagaland, 89.1 percent of the total population is
Scheduled Tribes. In Nagaland, the Nagas consigt@3cent of Scheduled Tribes.
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(1996) argues, identities are constructed throhghenhcounter of "Others."
In what follows, | will show how the British werdn¢ "Others" for the
Nagas and which helped shape their national identit

The Nagas had contacted other neighbouring tritlespurse, but it
was the British who initiated major contact witretNagas, the first tribe
being the Angamis. The British went into the NaghsHin the early 1830s
because they wanted to open the way through MaipdirAssam. Initially,
they did not intend to occupy the Naga Hills; hoam\occasional raids by
the Naga led them to conquer the area. In 1866Bthish established the
Naga Hills District and then implemented the Inhéme Regulation in
1873. This line, as Vashum (2005) insists, did inoany way decide the
sovereignty of the territory beyond. The plantattmmers were not allowed
to acquire the land beyond the line.

The British government recruited about 2,000 Naja#ng the First
World War, and sent them to France as Labour C&p¥onuo argues:

"The journey across seas and countries awoke the
spunk of the Naga nationalism, like it had in other
parts of India, and they began to develop the
concept of a Naga nation, which had not been
dreamt of before" (Yonuo 1984 cited in Vashum
2005: 65).

In 1918, an association called the Naga Club wasdd with the joint
efforts of government officials, village headsmemdaNagas who had
returned from France. In 1929, the Naga Club subnhita historical
Memorandum to the Simon Commission in Kohima; tdeynanded to be
released from the proposed Reformed Scheme of (Mdishum 2005). In
1941, the Deputy Commissioner of the Naga Hills @woyernor of Assam
at the time suggested a scheme to carve out atéugory called Crown
Colony, which included the Naga Hills, the Northte&sontier areas in
upper Assam and the hill areas in upper Burma.

During the Second World War, the Naga Hills becanfeerce battle
zone between the British and the Japanese. Thexesparmy proceeded
from Burma in an attempt to occupy Imphal, whichswwhe main supply
base of the Allies to China. The Japanese losbéte against the British
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and retreated from the Naga Hills. The Imphal misswas very badly
organised and many Japanese soldiers died of mébmtand tropical
diseases.

After the Second World War in February 1946, inesrtb unite the
Nagas and recover from the damages of the walNa#ga National Council
(NNC) was formed. Initially, the NNC did not speakout separation from
British India, but later on it demanded autonomytled Naga Hills under
Assam, which was to be separated from Bengal (Vas205). In 1947, the
NNC sent a Memorandum to the Viceroy of India to g an Interim
Government for the Nagas over a period of ten yesrghe end of which
the Naga people will be left to choose any forng@¥ernment they wished.
The NNC declared Naga National Independence on dgugt 1947, one
day before the independence of India. British Indii not recognise the
declaration at all of the Naga National Independenc

In December 1949, A. Z. Phizo, the leader who sthtd shape the
Naga nation, advocated the establishment of a smyeNaga State outside
the Indian Union, complete with a separate flagrency and so on, but the
Government of India did not agree to the terms. NMC decided to
establish a separate sovereign state of Nagalargrith 1950 regardless,
and Phizo was elected as the president of the NiNQecember 1950. The
Naga independence movement blossomed, but in 185&6vernment of
India decided to instil martial law in Assam. Thditary forces went on
razing to the ground almost all the villages in t&ga Hills; many Naga
people were killed (Vashum 2005). Phizo managegstape and arrived in
London to lobby for the cause of Naga independeAt@resent, there are
many Nagas working toward independence, thoughGbgernment of
India is not ready to listen to their plea. Negmias are ongoing.
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Figure 1: Young Naga people wearing traditionattalog,
from the Poumai community (Photo taken in Delhi by
author).

THE NAGAYOUTH IN DELHI: DISTINCT ETHNICITY

This section focuses on how Naga articulate thalitigal situation (cf. Hall
1996). | will look at their consumption of mediaoducts and analyse
comments on their experiences in Delhi as well lsirtstyles of
consumption.

When analysing comments, one should be carefussuraing that
the comments represent the voice of young Nagalpetyecause each
individual has his or her own experiences. It i sk of the researcher to
find some commonalities among the informants' contmeOne of the
commonalities | have found among the young Nagaledomet in Delhi is
that most of their hometowns are located in theaNddjs. They were born
in villages in Naga inhabited areas and receivadcaiibn in the vicinity.
Some people went to nearby boarding schools. Tleegecto Delhi to
pursue their undergraduate degrees. For the yoaagle who had grown
up in a small town or city, a mega city like Detlain prove stimulating and
exciting. One girl told me:
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"l like going back home for holidays, but when |
stay there long, | begin to get bored. Delhi issgoi
and dirty, but it is more exciting. There are many
shops in Delhi from where | can buy nice, trendy
clothes, and many good restaurants where | can try
out various cuisines."

For young people, Delhi is a fun city where manings happen. Their
parents and grandparents are in their hometownsy Timiss their
hometowns when they are in Delhi, but they knowt tha excitement they
get in Delhi is lacking in their hometowns.

Income is important in a consumer economy. Upadlia9as), who
has conducted research on young people workinghe ibformation
technology (IT) industry, points out that softwaeegineers and other IT
professionals receive relatively high incomes ametdfore can indulge in
high levels of consumption. The income differenegween these young
people and their parents, most of whom belong t ralddle class is
noticeable (ibid.). One of Upadhaya's (2008) infants tells that he can just
go and buy a couch while his parents had to plamofar years, and that he
can buy a fridge immediately, but his parents fmglan for two years to
buy one and kept the same one for 25 years. Acupti Jaffrelot and Van
der Veer (2008), the old middle class was createBriiish rule in order to
persuade the intelligentsia to work for its adninaiive staff; in many
cases, the "new middle class" are descendant® dbtth middle class."

In the case of the Naga, where British rule renaiigeite weak, as
Vashum (2005) mentions, class division did not ectuwas after the
independence of India that local people start waykas salaried workers in
government related jobs. The young Nagas | metethiDare children of
these people, or children of farmers. For most Nag@ple, the lifestyle of
receiving a regular paid salary is relatively nelhese young urban
professionals earn more money than their parenésthee new generation
receiving regular incomes from the private sector.

Vikali, as mentioned above, earns USD450 per mamitiich is not as
much as these IT employees make, but certainly rmaie than that of her

® Of course, | also met quite a few young Naga feeoo are thinking about going back home aftey the
earn enough money to settle down.
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parents. She shares her house with two other glftey have basic

electronic appliances, such as a fridge and a n/,she has a laptop which
costs about USD650. Mobile phones are widely pusetiaThe prices are
USD25 for the very basic ones and USD500 for thestesmart phones, but
quite a few young people | met have mobile phonéghvcost around

USD200 or above.

Students consume more frugally than young profassso It is not
common for students to take a part-time job in dndtudents who come
from low-income families and have good academiomdx are entitled for
scholarships from the Government of India and camprioritised to stay in
university hostels. They can also receive montHlgpwances of about
USD15, which is little money, but since they stayhe hostel and meals are
provided, 15 dollars can help them out with smaérgday expenses. Since
Naga students are categorised under the ST staéyshave a better chance
to receive scholarships. Apart from that, manyh&mn receive allowances
from their parents or siblings. The Naga studeramlin touch with do not
have fancy smart phones, but they have mid-rangkilen@hones with
cameras and music functions. Some of them havegapt

For Hindu Indians, caste is an important factor tlegir identities;
however, for the Naga, since most of them are Gans, caste does not
come into their identity issues. Instead, they\caristrong ethnic identity.
As Hall (1996) argues, identity is constructed tlylo the advent of the
"Other;" when an Indian person goes abroad, taeeplike the U.K., he or
she become a minority and struggle for his or lienie identity. "Asians"
living in the U.K. are homogeneously perceived engral. People with
Pakistani origins and Indian origins are occasignmaixed up by non-South
Asian British people. Similarly, the Nagas are axanity group in India.
When they come to Delhi, many of them experienagegostared at by other
Indians. One of my friends Amy remarked:

"Those Indians are very loud and rude. They stamaeawith
dirty eyes. They call us Chinky, or istake us asnidaris or

Nepalese. | am sick of it."

In Amy's comment, there is the term "Chinky," whigfers to people from
the Northeast. The etymology of the term is noalbut | assume that the
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term is derived from Chinese. Because Northeagteople do not look like
mainstream Indians, but look more like Chinese,tdren is used to refer
Northeastern people. Chinky is a derogatory termh isnused with some
insult. Because their appearance is different frbtypical® Indians,
North-Easterners are looked on as "different,” aatisocially included in
the group of "us." Some look down on Northeastexopbe by calling them
Chinky. This ethnic difference is the main reasdnyvAmy used the word
"Indians" to refer to the people from other pafténadia. Technically, Amy is
also an Indian; however she distinguishes hersefh findians. Not only
Naga people, but people from other parts of thethdaist used the term
"Indian” in the same way. | have some friends fréammil Nadu, a state in
South India. Some of them are not always happy talbmihi-centred
politics, which is represented by North Indiansmany ways. However, |
have never heard them using terms like "those hsdiavhen referring to
North Indians. This means that they are identifyfihngmselves as Indians.
On the contrary, it can be said that Northeasteople separate themselves
from Indians, judging from their use of the termdians” when they refer to
the people from other parts of Indid.talked to many Naga people during
my stay in India, and they told me that they hagtrang Naga identity. In
the case of Naga people, their mentioning of thea tdndians” when they
refer to people from other parts of India can beerpreted as separating
themselves from India, and also it is possible tgua that they are
ethnically separating themselves from other pafténdia. For the Naga,
"Indians" are people from non-Northeastern patndfa, who also compose
of the people of India; "India" is the country whetndian" people live. For
the Naga, they are not ethnically "Indians" and/taee not "Indian" either,
although they are technically Indian nationals.

® The strength of Indian identity varies dependorg the regions in the Northeast. Due to historical
reasons mentioned above, Naga people's "Indiantiigés quite weak in general.
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MEDIA AND POP CULTURE OF THE NAGA

As | have mentioned previously, Naga people hafferdnt consumption
behaviours of media products compared to the Hipdaking North Indian
people. They have a tendency not to consume Hiredlianproducts. This
section will discuss how their political strugglancluding their
consciousness of ethnic identity, is reflectechigitmedia practice.

For North Indians, the pattern of consumption beéhavon the media
products is related to their education and incoriadi movies and music
are widely consumed by young people in Delhi. Hosveypeople whose
main language is Hindi are more devoted to Hinddiameproducts than
English speaking people. The young North Indianssehfirst language is
English follow the hit Hindi movies and music, btitey also watch
Hollywood movies and listen to English songs. Maygung English
speaking North Indian people | met appreciate Westeedia products
more than Hindi products. At home, they watch Esiglprograms, news,
talk shows, movies, documentaries, history prograntsso on.

On the emergence of Hindi youth culture, | wouldua, it has just
begun. Here, | would like to briefly introduce tdevelopment of youth
culture in Japan, where the author comes fromivie the readers some idea
about how the youth culture had developed in gblagts of Asia.

In Japan's case, as Miyadai et al. (1993) argughyaulture emerged
in the mid 1950s. Before that, there was no clestingtion between the
younger generation and the older generation in deoh their media
consumption. People, regardless of their ages hsdtthe same movies and
listened to the same music. But since the mid 198(s category of the
"youth" has become more overt, and the entertaibmeiustry has started
providing icons for young people. For the oldergation, the music which
young people were listening to became too noisterAhe 1970s, according
to Miyadai et al. (1993), the separation becameencomplicated, and the
differences of young people in terms of media con#ion emerged. The
difference became much clearer in the early 19893 the fragmentation of
sub-cultural practice has become quite evidenestihen.

In the case of India, as Jaffrelot and van der Y2@08) point out, the
liberalisation of the economy in the early 1990&&td the pattern of
consumption. Before liberalisation, since the mankas closed, foreign
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products were not so much available for Indian ooreys. However, after
the opening of the market, Western products haved#d into India, and
people's tastes have begun to be affected by tise @entrary to the idea of
Gandhism and subsequent Nehru's socialism thae Valigality, the new
middle class people tend to value materialistic lthealthough there is a
criticism against the pursuit of narrow self-intdre

During my stay in Delhi starting in 2007, | havesebved that Hindi
movies and music cross generation and genderidmebpect, youth culture
has not emerged yet. However, this does not meanythuth culture has
never existed in India. It has always existed am&mglish speaking
crowds. They have been listening to English pojprowsic, which the
older generation does not listen to. But for Hisgeaking people, media
products have been shared by many groups of pddpldi media targeted
primarily at young audiences has only recently g@ér MTV India is
showing reality shows where young Indians partigpand Hindi rock
music is gaining popularity. These media produotsret consumed by the
older generation.

In the case of Naga people, Hindi media producis w@arely
consumed. Young people watch Hollywood movies astdnl to American
music, so youth culture is filled with Americanisst. Playing guitar is
guite popular among young boys, namely the musidAmmierican rock
bands. They also like heavy metal a good deal. Boygung Naga boy in
his early 20s, told me:

"I don't like Hindi music. It's just boring. The
melodies are the same, and the girls sing in a
high-pitched voice. | don't watch Hindi movies,
either. They just sing and dance. Not interesting a
all. 1 don't understand their language, eitheike |
rock music. | also play guitar. Indian people don't
listen to rock. You know, when American rock
stars come to hold concerts in India, they come to
Shillong, not Mumbai and not Delhi. They know
that we Northeasterners are listening to their
music."
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| had an opportunity to visit Tom's house. He shadat with his relatives.
The owner of the flat is the parent of one of tksidents. There was a
television set in the living room connected to kigdetelevision. They were
watching English programmes and they told me thay tdid not watch
Hindi programmes. They are in India and have Indiahonality, but they
are hardly attached to Indian media products, excegws, which is
domestic news broadcast in English.

Naga people are not only consuming foreign medaalycts but are
also producing their own media products. They nfdkes and music. The
productions are done in their hometowns, and thesdocal rock and pop
bands creating alboums. Some of my Naga friendselhibhave these music
clips and put them into their mobile phones. Beedhs number of listeners
and viewers is small, these media producers dohawt targeted ages,
although young people are more inclined to viewghsto them. One of the
traits of local media production among Naga peaplbat they are made in
their local dialects. The friends | mentioned wlawvé their local pop music
are from the Tangkhul community. Their songs anegsim the Tangkhul
language and their movies are also made in Tangkitbher Naga tribes are
also making their own media products. These a®s/iare helping them to
evoke local identities.

g £
at a "freshergnév

Figure 2: tudents playing music
(Photo taken in Delhi by author).
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Another characteristic of Naga people's media copgion is that Korean
media products are very popular among young pedpilis.is an interesting
phenomenon. Korean, as well as other East Asiars fitelevision dramas
and music are hardly consumed in other parts aalrhpanese animations
are beginning to be broadcast on television, bt Baian television stars
are scarcely known by the mainstream Indians. Pigh#ackie Chan and
Bruce Lee are the only stars widely known in Indldowever in
Northeastern India, Korean movie stars and singersecognised by many
young people. They watch Korean dramas on DVDs giedgthrough
Burma or downloaded from the Internet. A few of mMlaga friends
mentioned that some people in their hometown suiEsdo the Arirang
Channel through satellite television. The Ariranga@nel is a Korean
television station. Vikali, the Naga girl mentionad the ethnography
section, said:

"l like Korean dramas because they look like us.
We are Asian, right? And you know, the Korean
language is popular among young people in my
hometown now because of Korean drama. They
pick up some Korean words and mix them with
English when they send SMSs. This is good
because parents don't understand Korean, so boys
and girls can send secret SMSes to each other."

Vikali's comment is interesting suggesting thatafssis quite an elusive
entity. For the British, the word refers to Soutkia but in the United
States, people imagine East Asian when they heawntind. For Vikali, Asia

refers to the area where people of similar appearéke her live. From her
word use, it is possible to read that she is ifjgng herself more strongly
to "Asia" rather than "India." Vikali is not the lgnone person who has
made such comments. Quite a few young Nagas | nezttiomed the

popularity of Korean media products among them, #&y discuss their
fondness of Korean stars. They told me that beimges looking is a key

factor to identifying themselves with the actord ahey also feel that
Korean dramas are more real compared to Bollywoots f
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CONCLUSION

This paper has explored the characteristics of golhaga people's
consumption practices. Young Naga people come toi B study and stay
there for work. These young people can earn muate ti@an their parents.
This cluster of people is considered to be the meiddle class. As
Fernandes (2007) argues, class is a space foaatitan between structure
and middle class identity. | also observed theseractions by looking at
Hindu young people during my field research in éndvoung people who
are from non-high castes and take a job in a ligtoi earn a substantial
amount of money are finding their space within thlisictured society. In
the case of the Naga people, caste structure isexistent. Instead,
ethnicity is a very important factor for identitytrigggles. Among the
Hindus, the state boundary is clearly defined. Eiwghe people are from
different caste status, they are in the same lfgaework, being India.
Therefore, although they are in different castey @we still "us"” in this big
framework. This framework can be applied to religtoo. In India, many
religions are practised. Apart from Hindus, theee a large Muslim
population. There are also Sikhs, Christians, J&nsldhists, Parsis and so
on. There are large numbers of Muslim people inhDddut as far as my
fieldwork experience goes | can say that the Muglgople | met consider
themselves as Indians and Hindu people also see dsdndians, although
bloodshed and clashes occasionally break out batweem. The same
exists between Sikhs and Hindus. There is a suitanumber of
Christians in Kerala, a state in South India. | gma that the majority of
them relate their identity as Indians.

However, when it comes to ethnic issues, thingsaatdtle more
complicated. North India and South India are et@hycdivided; they also
belong to different language families. However, auth Indians | met
have Indian identity, and North Indians also coesithem as Indians.
Punjabis are regarded as North Indians but sulezthy they distinguish
themselves from the people in Uttar Pradesh or &tery Many Punjabis
practise the Sikh religion, and men in certain se@atar turbans. In India,
"Punjabis" are stigmatised with a stereotypical gmaln this sense, they
stand out from other ethnic groups; however, they «ill "us" to both
Punjabis and other Indians. The interesting casBeisgal. The state is
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divided into two: West Bengal and Bangladesh (fatyn&ast Bengal). |

have met scores of Bengalis in Delhi. From theinversations, | would

argue that they have Bengali identity, but they dimve strong Indian
identity. However, my Bengali contacts were onhDielhi; some were born
in Delhi, and some moved from West Bengal to stidyork. But as far as
the Bengali people | met in Delhi are concernedse¢ms that they feel
closer to the people from other parts of India thhanthe people from

Bangladesh, except for those who moved from Bamgladduring the

Partition. For many West Bengal people, Indian idgnovershadows

Bengali identity. This can also be applied to thmj&bi people who reside
where the land is divided between India and Pakisda | have not been to
Kolkata, | cannot tell whether people in Kolkata anore attached to the
Bangladeshis than to non-Bengali Indians, but thportant thing is, they
have a strong Indian identity. And other Indianturelly consider Bengalis
as Indians.

In this respect, it can be said that "unity in dsiy" has been
realised. Unity in diversity is the national mottbindia. When | ask Indian
kids and young people about the traits of Indiaytanswer with the phrase,
"unity in diversity." However, in the case of thedws, things are not the
same. Ethnic identity is quite a big issue for thdack to the topic of
middle class identity, in case of caste issuesait be discussed within the
framework of India, although for the Naga peoples framework itself is
guestionable. They have slipped out of the net Bdaynthe slogan "unity in
diversity," despite the fact that the Government liodlia is trying to
incorporate Northeastern people into "India."

The question of the framework is reflected in themredia
consumption. Because of their English languageitgbit is natural for
them to appreciate Hollywood films and American musbut their
consumption of American media products articulatbgeir taste of
consumption. In this case, the Naga young peopibuate their fondness of
American media products to good taste. If we expBodrdieu's (1984)
argument of taste to global popular culture, Anerigopular culture is
considered to be at the highest rank among manggypeople in Asia. In
India's case, those young people who are accedsmgrican popular
culture are considered to be cooler than those avbanto Hindi music, so
they consider themselves to have better taste nmsteof appreciating
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popular culture. They think they have more "suhgalt capital" (cf.

Thornton 1995). The young Naga people think thay tkhnow more about
American popular culture than local Hindi spealooys do. They consider
themselves to be in the superior position in theldvof youth popular

culture, despite their difficult position as an rath minority group in

everyday life.

Their position as an ethnic minority also affedtsit disposition of
appreciating Korean media products. Bollywood imega dynamo for the
production of popular culture. However, Northeastpeople are hardly
represented in the Indian entertainment industriNaga girl told me that
she cannot identify herself in Bollywood films basa they look
completely different from her. Instead, she camiifge herself in Korean
stars as a member of an "Asian." Her Asian idensitgtronger than her
Indian identity, if it indeed exists. For her, Asia roughly East and
Southeast Asi4.Here, we can observe that their political situatis
articulated in their pattern of media consumptilonthe case of the Naga,
analysing young people's fondness of consuming Asserand Korean
media products and their rejection of Hindi filmadamusic makes it
feasible to argue that ethnicity, language andtipslibecame important
factors in selecting media products to consume.

As mentioned above, Naga identity emerged duringsBrrule and
the Nagas attempted to establish a nation-stateé aiter the Second World
War. The movement still continues, but it is a véifficult goal to achieve.
The Northeast is geopolitically an important arescduse it serves as a
buffer zone to China. Naturally, the Governmentrafia does not want to
release the area. Moreover, it is difficult from ezonomic point of view.
There is no strong industry in Naga areas. Agnalis their main industry,
but produce is mainly consumed within the area. tMdghe salaried jobs
are government related jobs. The economy is totd#pendent on the
Government of India. Because jobs are very limibetk home, young
people go out to the big cities like Delhi. As #it@ove-mentioned Naga girl

" The connection between one's appearance andighesifion of his/her media consumption can be
affected by various factors. For example, Hindi rmegroducts are widely appreciated by people in
Arunachal Pradesh. The area borders China, angkethige look like East Asians. However, they possess
Indian identity and enjoy watching Bollywood filmBecause of the lack of space, this paper focuses o
the Naga people, but it is worth researching Artialis case. In the case of the Naga people, | glace
their explanation of their detachment to Bollywagmabular culture. The difference between Arunachal
and the Nagas regarding their preference of Hinédie products comes largely from their historical
process of becoming a part of India. Hindi languiaggdso commonly spoken in Arunachal.
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argued, life in the big city is appealing to yoyrepple. In order to maintain
the middle-class lifestyle, it is more beneficial temain as part of the
Indian nation; however, if they pursue this direnti their ethnic identity
will weaken. This will make it more and more diffic to realise their hope
for independence. For the Nagas, pursuing a middles life contains an
ambivalent element.

Right now, most of the Naga in Delhi have their letowwns and
come to Delhi at the start of college. After grditrg they stay in Delhi and
start working. Then they will find partners and &achildren. These
Delhi-born children are growing up now. Becausey tivere born in Delhi,
their attachment to the Naga villages is weakenifitey can also speak
Hindi. | can imagine that their identities and \eduwill change from the
ones which their parents hold. From this perspective Naga relationship
between ethnicity, language, politics and mediasaoamption will not
remain the same.
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